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Abstrak 
 

Artikel ini mengeksplorasi pengembangan buku pelajaran Bahasa Inggris Bisnis 

untuk mahasiswa ekonomi dan bisnis menggunakan model ADDIE (Analysis, 

Design, Development, Implementation, and Evaluation), seperti yang disajikan 

oleh Paulina Erawati Paramita dari Universitas Widya Dharma Pontianak pada 

Konferensi Internasional Keenam Asosiasi ELTA Afrika tahun 2022. Ini merinci 

setiap tahap proses ADDIE, berfokus pada penyesuaian buku ajar untuk 

kebutuhan khusus audiens target ini. Melalui analisis kebutuhan, artikel ini 

mengidentifikasi tantangan dan kesenjangan pengetahuan yang dihadapi 

oleh mahasiswa ekonomi dan bisnis dalam komunikasi bahasa Inggris. 

Selanjutnya, itu menguraikan desain buku pelajaran, termasuk tujuan 

pembelajaran, pemilihan konten, dan metodologi. Pengembangan 

menyelami penciptaan aktivitas pembelajaran yang menarik dan relevan, 

sementara implementasi mengeksplorasi strategi pedagogis dan dukungan 

guru. Akhirnya, artikel menekankan pentingnya evaluasi berkelanjutan melalui 

penilaian formatif dan sumatif untuk memastikan efektivitas buku pelajaran. 

Diharapkan bahwa peserta Konferensi akan aktif terlibat dalam 

mengembangkan dan merancang buku pelajaran yang disesuaikan dengan 

kebutuhan khusus mereka. 

 

Kata Kunci: Bahasa Inggris Bisnis; model ADDIE; Desain buku pelajaran; Analisis 

kebutuhan; Pengembangan keterampilan bahasa. 

 

Abstract  
 

This article explores the development of a Business English coursebook for 

economics and business students using the ADDIE model (Analysis, Design, 

Development, Implementation, and Evaluation), as presented by Paulina 

Erawati Paramita from Widya Dharma Pontianak University at the 6th Annual 

International Conference of African ELTA 2022.  It details each stage of the 

ADDIE process, focusing on tailoring the coursebook to the specific needs of 

this target audience. Through needs analysis, the article identifies challenges 

and knowledge gaps faced by economics and business students in English 

communication. Subsequently, it outlines the coursebook's design, including 

learning objectives, content selection, and methodology. Development 

delves into the creation of engaging and relevant learning activities, while 

implementation explores pedagogical strategies and teacher support. Finally, 

the article emphasizes the importance of continuous evaluation through 

formative and summative assessments to ensure the coursebook's 

effectiveness. It is expected that Conference participants will actively engage 

in developing and designing coursebooks tailored to their specific needs. 

 

Keywords Business English; ADDIE Model;  Coursebook Design; Needs Analysis; 

Language Skills Development,  
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INTRODUCTION 

Effective communication skills are crucial for 

success in the globalized business landscape, 

particularly for students pursuing careers in 

economics and business. English proficiency plays a 

vital role in navigating international trade, financial 

markets, and cross-cultural collaborations. 

Recognizing this need, this article proposes the 

development of a Business English coursebook 

specifically designed for economics and business 

students using the ADDIE model.  

ADDIE stands for Analysis, Design, 

Development, Implementation, and Evaluation. It is a 

systematic instructional design model widely used in 

education and training to ensure effective learning 

outcomes. In this event, we will apply the ADDIE 

model to design a comprehensive Business English 

coursebook tailored specifically for economics and 

business students. 

 

 

METHOD 

This initiative was showcased at the 6th Annual 

International Conference of African ELTA 2022, 

scheduled for August 12-13, 2022. The presentation 

about  Business English Coursebook Design for 

Economics and Business Students was delivered by 

Paulina Erawati Paramita from Widya Dharma 

Pontianak University  The conference provided an 

ideal platform for educators, researchers, and 

industry professionals to exchange ideas, shared best 

practices, and explore innovative approaches in 

English language teaching and learning. Participants 

are anticipated to engage enthusiastically in 

discussions surrounding the proposed Business English 

coursebook, offering valuable insights and posing 

pertinent questions to enrich the development 

process.  

 

 

DISCUSSION 

 

 
Figure 1. the 6th Annual International Conference of African ELTA 2022 
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Analysis 

Analysis encompasses the process of 

systematically gathering and examining information 

pertaining to students' proficiency in the English 

language and their utilization of existing course 

materials. This includes delving into various aspects 

such as understanding the expectations students 

hold regarding their English proficiency levels, as well 

as their preferences and experiences with regard to 

course books. Additionally, it aims to uncover the 

underlying motivations that drive their engagement 

in learning English. 

The purpose of analysis extends to defining the 

facts, concepts, and needs of the subjects that 

constitute the final instructional plan. This entails a 

meticulous exploration of the relevant data and 

requirements associated with the study. The 

researcher is thus focused on discerning both the 

factual information and the specific needs related to 

the study's objectives. 

To ascertain these needs comprehensively, 

the researcher employs two primary research 

instruments: interviews and questionnaires. These 

methodologies serve as invaluable tools in eliciting 

insights from both students and teachers alike, 

enabling a comprehensive exploration of their 

perspectives, experiences, and requirements. 

Through the diligent utilization of these research 

instruments, the researcher is equipped to thoroughly 

analyze the materials that can contribute to the 

formulation of the final instructional plan. 

Analysis plays a pivotal role in informing the 

instructional design process by providing a solid 

foundation based on a nuanced understanding of 

students' needs and expectations. By carefully 

examining the data and insights gathered through 

various means, the researcher can tailor instructional 

strategies that are not only aligned with learners' 

requirements but also conducive to their overall 

language learning journey. 

To achieve the learners’ needs and interests, 

someone should do the need analysis. Basturkmen 

(2010, p. 17) mentions the identification of language 

and skills are used in determining and refining the 

content for the ESP course. It can also be used to 

assess learners and learning at the end of the course. 

This process is termed ‘needs analysis.’ 

Richards and Rodgers (2001) say that need 

analysis is a procedure which is used to collect the 

information about the learners’ needs. This 

procedure, of course, has some steps which must be 

taken into account while assessing the learners. In 

addition, Graves (2000) explains much about needs 

analysis. He says that the process of needs analysis 

involves a set of decisions, actions, and reflections 

that are cyclical in nature: 

a. Deciding what information to gather and why. 

b. Deciding the best way to gather it: when, how, 

and from whom. 

c. Gathering the information. 

d. Interpreting the information. 

e. Acting on the information. 

f. Evaluating the effect and effectiveness of the 

action. 

g. Deciding on further or new information to 

gather. 

In line,  Hutchinson and Waters (1987) 

differentiate between the target needs and the 

learning needs. Target needs are what the learner 

needs to do in the target situation. In the target 

needs, there are some technical terms which are 

related to the target needs. Those are necessities, 

lacks and wants. 

Richards and Renandya (2002, p. 52), on his 

discussion toward needs analysis, say that the first 

step in conducting a needs analysis is to decide 

exactly what its purpose or purposes are. Basically, 

needs analysis in language teaching may be used for 

a number of different purposes, such as: 

a. To find out what language skills a learner needs 

in order to perform a particular role, such as 

sales manager, tour guide, or university student 

b. To help determine if an existing course 

adequately addresses the needs of potential 

students 

c. To determine which students from a group are 

most in need of training in particular language 

skills 

d. To identify a change of direction that people in 

a reference group feel is important 
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e. To identify a gap between what students are 

able to do and what they need to be able to 

do 

f. To collect information about a particular 

problem learners are experiencing 

 

Design 

Design refers to the creation of models of 

instruction in relating to language and learning 

theories and writing design of the instructional 

materials.  

Design is an activity or process that people 

engage in that improves the quality of their 

subsequent creations. Seel, Lehmann, Blumschein, 

and Podolskiy (2017, p. 70) elaborate that the design 

phase of ADDIE centers on activities and knowledge 

to support the achievement of intended learning 

outcomes. Thus, the design process coincides with 

the development of a plan for how the learners can 

achieve the objectives. The product of the design 

phase consists of an instructional blueprint. 

Accordingly, the emphasis is on drafting a 

storyboard, i.e., a sketchy display of the entire 

structure of the learning environments and the 

intended learning processes. Hence, the design 

phase of ADDIE mainly covers the entire planning of 

instructional activities and the necessary decisions 

that refer to orchestration of the relevant external 

conditions for learning (e.g., teaching methods, 

social interactions, media and delivery systems, the 

organization of the environment, the design of the 

interface, and so on. Planning is considered as a 

generative and creative process in which the 

instructional designer envisions what the instruction 

will look like. Significant activities at this stage are 

a. to choose themes, 

b. to create appropriate methods and 

procedures, 

c. to identify a set of concrete activities to 

support learning, and 

d. to identify a set of specific learning skills. 

 

Development 

Development refers to writing activities for 

implementation, the blueprints in the design phase 

are assembled. The design phase is tightly intertwined 

with the development phase but distinguishable. At 

a certain point of planning, it becomes necessary to 

shift from brainstorming and generating possibilities, 

making selections and establishing a blueprint or 

storyboard (i.e., the design phase) to constructing 

materials (i.e., the development phase). Shortly said, 

the development phase of instructional design is 

concerned with the allocation of instructional 

materials and learning tasks.  

In case that the instructional material must be 

developed from scratch, the developer must take 

into account several considerations. First, it must be 

clear what the learner should know or able to do at 

the end of the course. In addition, the developer 

must also take into account the instructional strategy, 

the costs involved in development and maintenance 

of the instructional materials, the skills the learners 

possess, and the resources available. Since the 

materials are being developed for skills within the 

interpersonal domain, they should permit for peer-

sharing, group activities, and interpersonal 

interactions. Accordingly, the materials should target 

communication skills, leadership, and cooperation. 

As experienced practitioners know, the development 

of instructional material is hard and time-consuming 

work (Aris, 2000). Usually, it must be done by teams of 

people who are experts in the subject matter area, 

the production of texts, pictures, videos, and 

computer programs (such as simulations).  

 

Implementation  

Implementation refers to the use of all 

materials and to test if the materials are appropriate 

for the students. The implementation phase of 

instructional design involves the transformation of 

planned instructional activities into practice. It 

contains procedures for training both facilitators and 

learners. Facilitators cover the course curriculum, 

learning outcomes, a method of delivery, and testing 

procedures. Preparation for learners includes training 

them on new tools (e.g., software or hardware). 

Everything occurs under strict control of the 

conditions for realization, and is, therefore, combined 

with a formative evaluation. 
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Evaluation  

Evaluation refers to the evaluation of the 

materials and the achievement of the expected 

goal. Brian Tomlinson and Masuhara (2004, p. 1)) use 

the term “materials evaluation” The activity in 

evaluating materials involves measuring the value (or 

potential value) of a set of learning materials by 

making judgments about the effect of the materials 

on the people using them. It tries to measure, for 

example: 

a. the appeals of  the materials to the learners  

b. the validity of  the materials 

c. the ability of the materials to interest the 

learners 

d. the potential learning value of the materials 

e. the assistance given to the teachers in terms of 

the preparation, delivery    and assessment 

f. the flexibility of the materials 

Brown and Green (2015, p. 154) mentioned 

that there are three major evaluation types that you 

will typically use as an instructional designer: learner, 

formative, and summative. Evaluation refers to the 

process for determining the success level of an 

individual or product based on data and then 

making decisions based on this success level. 

 

 
Figure 2. Presentation Session 

 

CONCLUSION 

Developing a Business English coursebook 

specifically designed for economics and business 

students using the ADDIE model can provide a 

valuable tool for enhancing their communication 

skills and professional preparedness. By focusing on 

the specific needs of this target audience, 

incorporating engaging and relevant learning 

activities, and ensuring effective implementation 

and evaluation, the coursebook can become a vital 

resource for equipping students with the necessary 

English language skills to succeed in the globalized 

business world. 
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